
GLOBAL CHEESE MARKET IN 2025

WHO NEEDS YOUR 
MILK (CHEESE)?



Who needs your milk?

The consumer!



Who is the consumer?

Someone …

ready to receive your proposal…

ready to be influenced by your seductive products…

ready to appreciate their quality and affordability…

ready to be surprised by your innovative marketing…



Are

YOU
ready for it ?





How cheese market is changing?

What can we wait for the next years?

We can be optimistic…sorry, very optimistic!



• Growth of world population

• Growth of per-capita income, especially in the low-medium class

• Increase of productivity: yield per cow, milking technology, fertility, feed

efficiency, GMO technology

• Consumers trends: going towards organic (real or fake)? 

will Veganism and Animalism influence  the consumption of cheese?

• Emancipation from prejudice and false beliefs over the animal fats (butter)

will increase cheese consumption ?

• Cheese Appreciation

• Changes in consumer behavior (e-commerce, food delivery, cooking)

LONG-TERM PHENOMENA OF CHEESE MARKET 



World population is increasing to 8,3 bln. in 2026.

The consumption of cheese is increasing everywhere

as compared with other dairies.

Dairies consumption is increasing around
2-2,5% yoy over the next decades.

LONG TERM PHENOMENA:

Growth of Population and Cheese Consumption



LONG TERM PHENOMENA:

Growth of world population



Growth of Population and Cheese Consumption



% Growth of Cheese Consumption per capita

(change % 2017-2012)





Every year, 1% of humans die and 1,5%  humans are born .

Consumers change continuously.



Consumers trends: going towards organic (real or fake)? 

Will Veganism and Animalism influence the consumption

of cheese?

Emancipation from prejudice and false beliefs over the 

animal fats (butter) will increase cheese consumption?

Changes in consumer behavior (e-commerce, food 

delivery, cooking)

LONG TERM PHENOMENA:

CONSUMER BEHAVIOR



LONG TERM PHENOMENA:
Emancipation from prejudice and false beliefs over the animal fats 



LONG TERM PHENOMENA:
The revenge of animal fats (butter, cheese) 



LONG TERM PHENOMENA:

Innovation in the retail-chain

✓ e-commerce 

✓ food delivery
✓ cooking



LONG TERM PHENOMENA:

Consumers trends



LONG TERM PHENOMENA:

Increase of productivity/price efficiency

✓ Yield per cow

✓ Milking technology

✓ Fertility

✓ Feed efficiency

✓ GMO technology



OUR FRIENDS

Competition

Innovation – Efficiency

Increase of productivity

Science and Technology

New marketing opportunities (e-commerce)

Growth of prosperity



OUR ENEMIES

Politicians

EU Commission

Trade Union Officials

Borders

Protectionism

Our laziness



OUR EXPERIENCE

We are proud to speak to you in Russia

after more than 400 years of history

of our family-company.

We are a medium size italian company,

Nevertheless 20 years ago we begun

to open our minds to new opportunities

we were living in the world. 



8th generation family business
since XVII century 



1650: ASIAGO HIGHLAND 
1898: ZANE’- THIENE (VENETIAN 
CHEESE CAPITAL).
1968: CAMPODORO - PADOVA
1975: MATO GROSSO DO SUL - BRASIL
2000: MORAVIA – Czech Republic
2012: CHINA

OUR FASCINATING PILGRIMAGE 





Nasce Alpilatte
la linea di prodotti UHT

Negli anni ‘70 e ‘80, i consumi delle famiglie italiane 
vengono rivoluzionati dalle nuove tecnologie di 
conservazione e confezionamento dei prodotti 

lattieri. La tecnologia UHT permette la 
conservazione del latte anche fuori dal frigorifero e 

la tecnologia del sottovuoto e dell’atmosfera 
modificata permettono lo sviluppo del consumo dei 

formaggi preconfezionati e conservabili in 
frigorifero. La famiglia Brazzale crea il marchio 

Alpilatte per la sua linea di latte e panna UHT, e per i 
formaggi porzionati. La promozione del marchio 

diventa decisiva per la sua affermazione. Si 
sviluppano le sponsorizzazioni sportive che 

promuovono tra i consumatori italiani le tre cime del 
marchio Alpilatte.



OUR EXPERIENCE

We would like to share with you our Vision and the 

way we changed our business in the last 20 years.

Hopefully it will be of your interest! 







FREEDOM WILL FEED THE PLANET
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FREEDOM WILL FEED THE PLANET



Enrico Robusti : Formaggeria Gran Moravia di Zelny Trh – Brno. (2015)



THANK YOU FOR YOUR 
ATTENTION!

See you soon in Russia!

roberto@brazzale.com


